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FOREWORD errr 


Deep are the roots that bind us to Indiana soil and Indiana people. 


By indirection, through Horace Augustus Fletcher, first proprietor of the little Trade Palace 
(founded in 1844) from which we trace our beginnings as Ayres’, a line flows back to one of 
the earliest settlers of this part of Indiana, Calvin Fletcher—to a time when the site of our city 
was a primeval forest and Indians camped in the land between a beautiful river and a tree- 
bordered creek. 


But it is in other, more direct, ways that we claim a close connection with our community— 
through our understanding, our admiration, our affection for Indiana people. There is perhaps 
no other business that so closely reflects and shares the needs, the dreams, the growth of a city 
as a department store. During our long and happy relationship, we have grown as the city has 
grown during its period of greatest growth. Our traditions, our aims, our ideals, are those of 
the community in which we live. 


The heritage which belongs to Indiana is a heritage of which we are proud to be a part. It gives 

to the word “thome” its deepest meaning as we announce this year another birthday and tell 
the story of Ayres’—‘‘at home in Indiana for 85 years.” 

LYMAN S. AYRES 

1957 
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FARLY YEARS 


26-28 West Washington Street... the Trade Palace 


The story of L. S. Ayres & Company begins in the days of bustles and bombazine, of landaus, 
surreys and broughams . . . in the year 1872. 


Indianapolis was a small-sized city of around fifty thousand people. The fashion center for ladies 
and children was on the first floor of the handsome Trade Palace on Washington Street—pur- 
veyors of “dry goods, both American and European,” with a staff of custom dressmakers famous 
for their skill in re-creating “Paris styles” for the Indianapolis scene. 


Called by writers of the day “the most imposing structure in Indianapolis,” “that elegant mart 
of fashionable merchandise,” “this magnificent establishment,” the Trade Palace held a high 
place in the shopping life of the city. One of the most lyrical descriptions of this “dry and fancy 
goods emporium”? (employing 30 clerks) is by J. R. B. Nowland in **Early Reminiscence”: 


“The moment the customer sets foot on the doorstep the door is opened for their ingress and 
closed noiselessly after them. So soon as they make known the article or style of goods they 
wish to look at, they are conducted to that part of the immense and beautiful room where the 
article they wish is kept, and the whole business is transacted in such a quiet and pleasant way 
as to induce the customer to often purchase for the pleasure attendant thereby.” 


And as for shopping convenience and variety of merchandise: 


“In the Trade Palace can be found all kinds of fancy or staple dry goods, either of European 

or American manufacture, and there the most fastidious can be suited. They can select the fabric 

and have it made in any style they may desire, from a shilling calico dress to a $200 velvet cloak 
. without leaving the house.” 


Se RSENS 


So things stood in 1872—the year our story opens. Then one day an important change took 
place at the Trade Palace. The old signboard reading “‘N. R. Smith & Company” was taken 
down, and a new one substituted. It read ““N. R. Smith and Ayres.” 


A new partner had been taken into the business and the name “‘Ayres” first appeared in our 
town. (A picture of the Trade Palace with the “‘N. R. Smith and Ayres” insignia hangs now in 
our North Building, high on the wall over our Fine Jewelry Department, northwest corner, 
Street Floor.) 


It had come about like this: Far away in Geneva, New York, Lyman Ayres (born 1824), well- 
established and well-known as a successful merchant, had been offered a controlling interest in 
the Trade Palace. 


Sensing the promise and possibilities in a fast-growing city set in the midst of the rich and 
fertile farmlands of the middlewest, he accepted the offer, selling his store in Geneva. At first he 
chose the position of senior partner and New York resident buyer, selecting and sending fash- 
ions, imported and domestic, to the little store on Washington Street. 


But two years later, in 1874, Lyman Ayres took over the complete management of the Trade 
Palace and came to Indianapolis to live. This is the real beginning of the store we know as 
L. S. Ayres & Company today. 


For it was under the guidance of the first Lyman Ayres that the traditions of the store were 
fully developed—traditions now as much a part of Ayres’ as the merchandise we sell. 


Integrity . . . civic-mindedness . . . customer service. Careful conservatism combined with mer- 
chandising vision . . . a fashion knowledge that is sound and sure. 
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33-37 West Washington Street... Four Stories and a Basement 


Now begins a story of rapid growth . . . from one floor to four floors and a basement, to eight 
floors, to two whole buildings, to our present store that covers half a city block. And looking 
into the near future, from a downtown store supplemented with a specialty shop to branch stores 
in two large suburban shopping centers—one of them in a neighboring town. 


It was only one year after Lyman Ayres came to Indianapolis—in 1875—that he moved the 
store from the Trade Palace to a “big” new building across the street . . . and changed the name 
of the store to L. S. Ayres & Company. (See cover sketch.) 


At first L. S. Ayres & Company occupied two floors of the new building, later expanded to three 
floors and the basement and finally occupied the entire building. Each floor had nearly three 
times the area of one floor in the Trade Palace, a “big” store in its day. 


Again contemporary writers present a picture of the L. S. Ayres & Company of early days. 
Though in 1893 we were still referred to as being in the “‘dry and fancy goods trade” the fol- 
lowing paragraphs from a local newspaper at that time reveal a far from cut-and-dried admiration 
and esteem: 


‘“‘He (Lyman Ayres) occupies a very large and handsome store at 33-37 West Washington 
Street, consisting of three floors and a basement, each having a depth of 195 feet and breadth 
of 50 feet. The immense space thus placed at his command is every inch utilized to the best 
advantage, this being recognized as the easiest place in town to shop in. 


‘*His enormous stock contains all the new lines of silk, both black and colored, satins and velvets, 
dress fabrics in all shades and textures, cloaks and suits, cotton and white goods, linens and 
sheetings, all kinds of hosiery and underwear, laces, ribbons, embroideries, gloves, umbrellas, 
handkerchiefs, bijouterie and bric-a-brac... . 


“Polite and attentive salesmen and salesladies are here to promptly wait upon every customer, 
and some idea of the business transacted may be formed when we state that more than 175 
hands are employed. The high reputation of the firm is so familiar to the general public that 
further comment on our part would be superfluous. Mr. Ayres has here in Indianapolis reared 
a thoroughly representative establishment, harmonious in all its parts... ” 


FIRST AT AYRES’ 


Familiar phrase . . . for being first with something new in Indianapolis is an Ayres tradition too. 
All through this book you will come across that phrase. Sometimes in a strictly merchandising 
sense—new equipment, new convenience, new customer service. Sometimes in a social sense— 
new benefits, broader privileges for those who work at Ayres’. They are two threads, closely 
interwoven through the years, to make a fabric that is firm and strong. 


On the material side, the most spectacular “‘first” (for a department store) was in 1876, shortly 
after the move to 33-37 West Washington Street, when L. S. Ayres & Company installed the 
newest thing in lighting— gas! The second “‘first” was that amazing new invention, the telephone. 
Some years later, in the same building, gas lighting gave way to electric lights. And this at a 
time when practically all other lighting in town was either by sputtering arc lights or the dim 
glow of carbon lights. Ayres’ installed the newest and brightest—incandescent electric lamps. 


Then came Ayres’ first elevator, in 1890. This was a sensation . . . the most talked-of experience 
in town for those who had courage to ride. In 1896, when the store was enlarged to occupy 
the whole building, two more were installed. 


And around this time too came the first showcases of the modern type, with glass counters so 
that merchandise could be displayed. These were the first to be seen anywhere in the State. 


Early too were the beginnings of that second thread that runs through the pattern of Ayres’ 
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development and concern . . . “‘a way of life.” In the 1870’s the Trade Palace took an unprece- 
dented step in this direction by announcing an annual Fourth of July picnic for all its em- 
ployees—something that had never before been done in the town. 


Comment and appreciation were quick to appear in the press. One paper wrote: 


The proprietors (of the Trade Palace) in thus giving their employees an annual picnic, are 
establishing a precedent which we should be glad to see adopted by all our leading merchants 
and manufacturers.” 

The years between 1891 and 1898 marked the first development of a park system in Indianapolis 
and the city began to set aside land for several new parks. As these became part of the city’s 
life, Ayres’ announced, in 1894, Saturday afternoon closing during the summer months so that 
all employees could fully enjoy the recreation afforded by the city’s parks. Again, in a spirit far 
ahead of its time. 


In 1899 Ayres’ Relief Association was formed. Another new idea instituted by the store. This 
was a cooperative, non-profit organization, operated by employees, insuring a major part of 
members’ salaries for 13 weeks during illness. 


These were among the ways in which merchandising became more than a business . . . in which 
Ayres’ became more than just a fashionable and friendly place to shop. Its course was set as 
“good citizen” and “good neighbor” of the community of which it was a part. 


With the death of Lyman Ayres in 1896, his son, Frederic M. Ayres became president; L. S. Ayres 
& Company was incorporated . . . and the Ayres traditions continued as before. 


More growth and more expansion . . . four stories and a basement were not enough. In 1900 
Ayres’ rented space in two buildings adjacent to 33-37 West Washington Street, to the west 
and to the south. 


AT THE 
CROSSROADS 
OF AMERICA 


AT THE CROSSROADS OF AMERTGS 


1-15 West Washington Street... we Build our own Building 


The city grew and so the store grew. Indiana began to assume its unique position of almost per- 
fect balance between factory and farmland. Far-sightedly, Lyman Ayres had purchased, some- 
time before his death, the site of the Hubbard Block in the heart of the business district, at the 
southwest corner of Meridian and Washington Streets. Announcement was made by Frederic M. 
Ayres in 1904 of Ayres’ plans to build a new store on this corner. 


September 29, 1905, was moving day. And so we came to our present location—called the Cross- 
roads of America—in the business center of the capital city in the center of the State. Interest- 
ingly, and unlike many stores in other cities, in all our moves we have never left Washington 
Street. 


The Grand Opening on October 2, 1905, referred to in the press as a ‘‘commercial climax,” 
brought any number of “firsts” for the city to see. 


The new building—eight stories high—had six modern elevators, distinct and elegant in their 
design. There were 250 feet of show windows, large and impressive, and stretching the entire 
length and depth of the fine new store.. 


We became the city’s first modern fireproof department store, with concrete-staired fire escapes 
enclosed by tile walls. 


All the fixtures in the new building—showcases, lighting fixtures, elevators—were of the very 
latest “big-city”? type, especially designed for Ayres’. 
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Greeted with especial delight were three innovations—a soda fountain, a Grille and a Tea Room 
which served complete meals on a specially-ordered and specially-designed china service mono- 


grammed “LSA.” 


Most startling, according to the merchandising traditions of the day, was the new Economy 
Basement—the first for a store of its type in the town. Its announcement and description in a 
local newspaper reflect the new trend in merchandising established by Ayres’ at the turn of the 
century: 

“The Economy Basement is the most radical departure from the established methods of the 
firm. It is a dry goods store almost complete in itself but devoted specifically to the retailing of 
less expensive merchandise. The Ayres people do not propose to make this floor a dumping 


place for the more ambitious floors above, but rather to show to equal advantage the low-priced 
stuffs which are frequently relegated to the rear in departments catering to a high class clientele.” 


An apt description, but negative language we would hardly use today in talking about our 
popular Downstairs Store, as fashion-minded in its field as any department upstairs at Ayres’! 


But the opening of our Economy Basement marked a very important beginning. It was the first 
step in making L. S. Ayres & Company a store that is “‘all things to all people” .. . a department 
store of complete service to a growing, varied, shopping-wise city. 


End of the Horse and Buggy Days 


By the year 1906 the “horse and buggy days” were over. Both at Ayres’ and all over the country, 
the automobile age was ushered in. Our delivery fleet of 6 wagons, 12 horses, was augmented by 
a “horseless carriage” —a Waverly Electric. By 1912 our delivery fleet consisted of 6 Waverly 
Electrics and one Premier Electric, each with a maximum speed of 20 miles an hour. 
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From this time on, both the city and its leading department store grew very fast indeed. Building 
after building was added . . . more and more selling areas were opened . . . more and more mer- 
chandise poured from every corner of the earth into our store. 


Following is a quick resumé of our physical expansion from our original building at the Cross- 
roads of America to the downtown properties of Ayres’ as they stand today. 


In 1915, came the addition of five and one-half acres of floor space by the building of an addition 
extending L. S. Ayres & Company further west on Washington Street. 


This brought an Ayres first—in 1917 the first extensive use of indirect lighting in Indianapolis. 


After World War I, in 1922, the Economy Basement was expanded and became known as the 
Downstairs Store as it is today. Thus lending dignity to what has become in itself alone one of 
the great shopping centers of the city. 


As time went on we outgrew even this large building. In 1923 Ayres’ bought the site of the old 
Chamber of Commerce building, on Meridian Street to the south, across Pearl Street. And in 
1926 took leases on property adjoining it, thus giving sufficient ground for a second building 
for L. S. Ayres & Company. 


In 1928 and 1929 a new 12-story building was erected, completely connected with our other 
building on all floors above the street floor and the Downstairs Store. We then began to talk in 
terms of our North Building and our South Building as we do now. 


The new South Building was opened to the public during our 57th Anniversary year in 1929. 
Much was made of the fact that, 57 years later, L. S. Ayres & Company had an area exactly one 
hundred times as great as the original Trade Palace in 1872! 
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At this time too we added men’s clothing as well as men’s furnishings, giving us a complete 
Men’s Store. Our Home Store was expanded and Ayres’ became the city’s largest center for 
‘fashions for yourself, your family, your home.” 


Here we interrupt to announce an Ayres first again—air conditioning. The street and basement 
floors of the North and South Buildings had the first installation of air conditioning in Indian- 
apolis in a department store. Later, of course, our air conditioning was extended and now covers 
all of our floors. 


Our telephone exchange, in 1929, was one of the largest installations of its kind in private in- 
dustry in Indiana. 
Then came escalators—in 1934 from the street to the fourth floor, the first to be installed in an 


Indianapolis department store. Our escalators were extended to the Downstairs Store and to 
the sixth floor in 1946, and completed to all selling floors in 1954. 


In 1940 the store and the city were saddened by the death of Frederic M. Ayres, president for 
44 years. Theodore B. Griffith, vice president, became the next president of L. S. Ayres & 
Company. 


Our Expansion Program Continues 


A building at 10th Street and Capitol Avenue was purchased in 1940. This became a Service 
Center for the store, housing our Delivery Center, most of our workrooms—such as Drapery, 
Carpets, Upholstering, etc.—and providing warehouse space for many of our downtown de- 
partments. 


In 1945 we added to our downtown properties, purchasing a building on the south side of Mary- 
land Street, just around the corner from the Main building. This became a sort of outpost for 
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behind-the-scenes departments such as Purchasing, Display, etc., and was connected by a tunnel 
to the Downstairs Store. 


In 1946 more warehouse space was needed, so we purchased a building on Roosevelt Avenue, 
now known as our Roosevelt Warehouse. 


In 1947 our South Building was extended further south and we opened the first complete and 
separate Store for Men all on one floor in that building. Handsomely decorated, with everything 
a man could wish for, from gifts and gadgets to overcoats and high silk hats. 


In 1948 our Downstairs Store celebrated its birthday—its 28th—by adding 30,000 square feet 
of selling space, making it one of the largest in the country, 88,000 square feet in size. The great 
Downstairs Store then extended almost an entire city block, north and south—with new en- 
trances at the south and at the west from the next-door parking lot. 


And finally, in January 1953, with the leasing of the Adams building adjacent to Ayres’ and on 
the corner of Maryland and Meridian Streets, our Main store reached a full block south from 
Washington Street. This gave us six additional floors of selling, storage and office space. 


This is the physical picture of Ayres’ downtown as it is today. 


We pause now to tell about other ways of growing .. . some more Ayres’ firsts . . . new services 
to our city . .. which followed the move in the early 1900’s to 1-15 West Washington Street. 
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Other Ways of Growing .. . 1-15 West Washington Street 


From the time of the Grand Opening of our present building, in 1905, the story of Ayres’, apart 
from physical growth, becomes a criss-cross pattern of new developments, new ideas. 


At one time, a service for our customers . . . at another, a service to our city . . . and running 
through the pattern, continuous thought for the people who work at Ayres’. 


‘First in fashion” was only one of the ways in which L. S. Ayres & Company continued its 
early traditions and held its high place in the life of our city. Here are, briefly, some highlights 
in the many-sided picture which tells the story of Ayres’. 


In 1909 we opened a separate Children’s Department, called the Children’s Corner—a complete 
shop in itself for our youngest customers. Commonplace now, a revolutionary idea in that day. 
A year later, in the Children’s Corner, appeared the first woman section manager in Indianapolis. 


And in 1914, when our delivery fleet had graduated from Waverly Electrics to 20 Ford trucks— 
with brass-bound radiators, cranks and coal-oil lights—we published, for employees, the first 
store magazine in town. 


In 1915, we added to our staff the first industrial nurse in Indiana, established a store ‘‘Hospital”’ 
and Rest Room. And in the same year we provided an Employees Lunchroom offering a com- 
plete meal for an average cost of 16 cents! 


1916 brought an invitation to Frederic M. Ayres, as representative of one of the ten most pro- 
gressive and influential stores in the country, to attend a meeting in Boston. The purpose: to 
form an association for the exchange of information among member stores. 


16 


Called the Retail Research Association, it provided a research service as well as serving as a 
medium for the free interchange of ideas, figures and methods. The result was more efficient 
operating, better merchandising principles, improved services in all the RRA stores. 


This led to one of our most important customer-benefits today—the organization of the Asso- 
ciated Merchandising Corporation in 1918. The AMC (now with 25 member stores) gives us the 
advantages of group-buying which brings lower prices to our customers. Through AMC offices 
and contacts in nearly every country of the world, there is a constant stream of fashions and 
furnishings from foreign lands coming in to Ayres’. And, of course, our own store buyers travel 
widely as well. (The Retail Research Association continues its services as a division of the AMC.) 


In 1917 came America’s entry into World War I. Along with other Indianapolis stores, L. S. 
Ayres & Company publicly subscribed to the request of the Council of Defense to “hold the 
line” on the civilian front by discouraging “‘scare” buying, by having no night openings even at 
Christmas time. 


As an extra patriotic gesture, the store permitted knitting for the Red Cross by Ayres people 
during store hours. Many a warm wool sweater and many a pair of socks worn by our soldiers 
were fashioned by saleswomen behind the counters at Ayres’ in between customers on light 
shopping days. 


Frederic M. Ayres, president of the store, became Indiana’s first chairman for the Y.M.C.A. 
campaign for war work funds and in 1918 left for Washington D.C. to serve in the National 
American Red Cross. In 1919 Mr. Ayres was commissioned a Major in the Red Cross and was 
sent to Paris as Director of Property Operations to supervise liquidation of supplies in Europe. 


When the war years ended, we began our march forward once more, developing “‘Ayres’ firsts,” 
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helping to build a Greater Indianapolis as well as a greater Ayres’, making our store an integral 
part of the life of a growing community. 


The early ’20s were the days when radio was young. Very much in the vanguard, L. S. Ayres 
& Company, together with the Indianapolis News, brought the first Radio Station to Indian- 
apolis— Station WLK—in 1921. 


Our GoLpDEN ANNIVERSARY * In 1922 we became 50 years old. Our store was decked out 
from top to bottom with windows and displays with “the golden touch.” We gave a gala Fashion 
Show in the Circle Theater downtown, described in the newspapers as “beautiful, elaborate and 
par excellence.” We held a poster contest with $400 in prizes. In honor of Indianapolis, Ayres’ 
commissioned the writing of a short history of Indianapolis—‘‘No Mean City” by Kate Milner 
Rabb. 


We had on display for a week “fashion relics of the early seventies,” lent to us by old friends and 
customers — Paisley shawls, a christening robe six feet long, the first child’s dress made in Indian- 
apolis, cameos, card cases and even hair wreaths—many of the old costumes having been pur- 
chased originally in the Trade Palace. In our Tea Room we gave a reception and tea in honor 
of the Indianapolis families who had been Trade Palace patrons, with a program of old-fashioned 
music. 


Ayres’ ANNIVERSARY SALE + During our 50th year came one of our still-remembered and 
most popular merchandising ideas—Ayres’ Anniversary Sale. Two full weeks of bargain days 
with “specials” in every department on every floor. A storewide sale—the most extensive in the 
city. According to an advertisement of the time there were “prices without precedent”; buyers 
at Ayres’ were asked to seek out fine merchandise from our best manufacturers “at prices that 
would create a sensation.”” They did—the public responded. On the first day of our first Anni- 
versary Sale one-tenth of the population of Indianapolis was in our store—over 31,000 people! 
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The Anniversary Sale became an eagerly-awaited, looked-forward-to event and these annual sales 
continued regularly for twenty years, until the advent of World War II. 


In November of our Golden Anniversary year we founded our Twenty Year Club with 23 charter 
members—men and women who had worked in the store for twenty years or more. The Club 
continues now with the highlight of each year the Twenty Year Club Tea. At present (1957) 
there are 12 members who have been at Ayres’ for over 40 years, 91 between 30 and 40 years 
and 163 between 20 and 30 years—a total of 266 now in the store who have been with us for more 
than twenty years. 


In December 1922 the first Ayres Christmas Carollers choir of Ayres’ employees was organized. 
Every Christmas since then the Carollers have sung the well-loved Christmas songs from our 
Street Floor Balcony during Christmas week. 


Closing our account of the Golden Anniversary celebrations, we quote from an Ayres news- 
paper announcement as we reached the half-century mark. It gives most clearly and concisely 
the traditional “‘philosophy”’ of Ayres’. . . then and now: 

L.S. AYRES & COMPANY FIFTY YEARS OLD 

More Than a Place to Buy 

‘Men who establish stores and lead them along the paths of progress, do so primarily to gain 


for themselves a fair share of legitimate profit. And, if they so choose, such may be the limit of 
their intention and their endeavor. 


‘But a commercial organization of the scope of a department store may hold a much higher 
place than that of a mere vendor of goods. 


“It may become a center of community life, a meeting place of friends, a force that elevates 
taste and broadens vision, and an ever-changing fair through which filters all the wonders of 
the magic world outside. 
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‘It is a matter of pride with L. S. Ayres & Company that in its half-century of development, 
it has become more than merely a place to buy the necessities of life.” 

But the end of our first 50 years was only a beginning in our eyes. We started on the first year 
of our next half-century, in 1923, with our longest look into the future. Using our own imagina- 
tion, we presented in our windows four visions of the city’s future greatness. Enlisting the imagi- 
nation of the children of Indianapolis—via a High School essay contest sponsored by Ayres’— 
the distant future was foretold. The theme of both windows and essays—Indianapolis in 1972. 


The Next 30 Years... 1924-1954 


Year by year the list of ‘Ayres’ firsts” grows, and our principles and policies continue to reflect 
the social consciousness that is so much a part of Ayres’. 


In 1924 the Employees Credit Union was established—a “bank” for employees, managed by 
employees, for saving and for borrowing on a basis of low-cost loans. 


1926... In May the first photoradiogram sent from London to the United States to a department 
store in Indianapolis was received by Ayres’. In windows we showed the first photoradio pictures 
to be seen in Indianapolis. 


And in July, again by photoradio, millinery designs from the fashion openings in London were 
relayed to New York, where the designs were copied and hats created. Five days after the first 
London showing these newest of millinery fashions appeared in Ayres’ windows for Indianapolis 
women to buy. 


In the same month our windows featured the first showing outside of New York of equipment 
used by Admiral Richard Byrd on his polar flight. 


And at Christmas-time, 1926, Ayres’ traditional Christmas Candle, five stories high, first glowed 
on the front of our North Building as it does each Christmas season today. 


20 


1927 . . . the year of Lindbergh’s trans-Atlantic flight, we were the first store in the country to 
display Paris newspapers giving the story, rushed to us from our Paris office at the AMC. 


Ayres’ AUDITORIUM = First among the department stores of the city we built an Auditorium 
designed for the people of Indianapolis as well as ourselves. In 1929 with the formal opening, it 
was announced that our Auditorium would be available, without charge, to Indianapolis organi- 
zations and clubs for meetings, concerts, parties . . . as well as for our own exhibits and Fashion 
Shows from time to time. A measure of its value as a community service: our Auditorium was 
used by 75,000 people in the year 1929. 


1931, at the beginning of the depression years, was a time of decision. Again we were in key 
with larger issues, and far in the vanguard, in taking a stand against pressure for longer working 
hours. 


We quote from an Ayres message to the public in the newspapers early in 1931: 
LET’S NOT GO BACK — Keep Retailing on a Sane Basis 


“Depression, like hot weather, plays strange tricks with people’s minds. Curious reactions take 
place. Odd ideas gain currency which will look awfully strange and out of place when we get 
‘around that corner.’ 


“Chief among these comes the quaint idea that we will make headway by running backward. 
*Let’s cut out vacations,’ ‘Let’s work longer hours’ we hear. 


**This Depression, so-called, really isn’t so bad that we have to go back to 1893 to do something 
about it. 


**This retail business of ours has its humanities, gained through many a hard struggle. We 
think we give better service to you when our store force is happy and contented. We think you 
get better attention—better knowledge of your needs and what we have to fit your needs— 
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when the person who serves you is at peace in his or her mind. So we don’t intend to go back 
to the horse-car age for our Depression remedies. 


‘We have closed every summer Saturday since the early nineties. We have gone through the 
depressions of 1907 and 1921 with this policy and we intend to continue it! 


‘'This store closes at 1 P.M. each Saturday afternoon during July and August .. . We have had 
for many years a policy of vacations of from one to three weeks with full pay. This policy is being 
maintained—and will be maintained—in full force.” 


THAT AYRES LOOK 


A phrase . . . first crystallized in 1936. . . that now is known from coast to coast. Our first Ayres 
Look advertisement appeared in Vogue magazine on March 15, 1936. 


Ever since then, at the beginning of spring and fall fashion seasons, L. S. Ayres & Company 
has presented “That Ayres Look” in the pages of such leading magazines as Harper’s Bazaar, 
Vogue, Town & Country, the New Yorker. 


What is the Ayres Look? Specifically, it is a look of understatement that implies a sureness of 
fashion understanding . . . an unerring sense of good taste as well as new fashion direction .. . 
it is always a costume complete, with all accessories in perfect accord . . . a look that is recog- 
nized everywhere by every smart woman. 


But the Ayres Look is more than a phrase or a costume, It is a symbol that carries the mark of 
our custom-made heritage from the days of the Trade Palace . . . a tradition of fashion sensitivity 
translated to suit each customer as an individual. 
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Though our early emphasis on custom-dressmaking and custom-millinery (and later custom- 
tailoring) has disappeared in keeping with the changing times, the same fashion authority has 
continued through the years. ‘“That Ayres Look” is the modern expression of the fashion leader- 
ship that is still ours today. 


Its influence . . . the perfectionist approach to fashion, correlating, coordinating, with perfect 
taste and infinite care .. . has spread throughout every department at Ayres’. We speak in terms 
of a “fashion program.” Spearheaded by our high fashion ‘‘French Rooms,” in spirit it is re- 
flected in all our volume fashion departments as well. 


Through our Ayres Look presentation in advertising we have taken our place among the top 
fashion stores of the country. To thousands of Indianapolis people, “that Ayres Look” means 
far more than high fashion . . . they find it—in fashion knowledge, in advice, in assistance— 
everywhere at Ayres’. 


1936... THE Ayres Cock «a landmark in our town. The placing of the great bronze clock, 
weighing overall 10,000 pounds, on the corner of our building at Meridian and Washington 
Streets was an important event. With its illuminated dials, 8 feet in diameter, facing east, west, 
north and south, it can be read easily at a distance of 500 feet, day or evening. 


It stands high above the street at the Crossroads of America, a distinctive symbol of our store. 
We figure that today our clock is seen, every single week, by about 500,000 people passing 
**Ayres’ corner””—as many people as there are now in the entire area of Greater Indianapolis. 


1937 . . . In October, we were the first department store in Indiana to introduce a new, and 
now familiar, service for our customers, the Charga-Plate. The use of this small metal plate 
to identify the charge customer brought new speed, new convenience, in shopping at Ayres’. 


1938 ... A new kind of exhibit opened in our Auditorium, Ayres’ Employees Hobby Show. 
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The public was invited, everyone at Ayres’ with a talent for arts and crafts contributed (later 
collectors were invited to exhibit too) and the show was on. Held from time to time, it’s still a 
highlight among store activities, still provides an amazingly varied exhibit interesting in its own 
right to those who come into our store. 


1939... AyRES’ AUDICHRON + On New Year’s Day we brought to our city an automatic 
Time-of-Day Service via our Audichron. On dialling Ayres’ Audichron number on the telephone 
(ME 2-1511) one hears a pleasant voice giving the correct time (as recorded on cylinders) at 
any hour of the day or night. With it, a brief message from L. S. Ayres & Company—perhaps 
something of civic interest, perhaps an important event at Ayres’. So popular is this exclusive 
Time Service, it is used today by Indianapolis people over a million times a month! 


1942 ... War again. This time both Ayres men and Ayres women left for the Service. Our 
economy again was geared to wartime needs with rationing and restrictions. Typical of the civic- 
mindedness and leadership of Ayres’ is our announcement, made in 1942, of the discontinuance 
of our Anniversary Sales: 


WHAT ABOUT AYRES’ ANNIVERSARY SALE IN WARTIME? 


‘Since 1922 (our 50th year) we’ve had a storewide Anniversary Sale . . . You have enthusias- 
tically accepted it as a once-a-year sale in which worthwhile reductions have been made on new, 
fashion-right, quality items in every section of the store. 


“We feel that a storewide sale is a peacetime ‘business as usual’ event. In the pressure of total 
war, it does not fit in a world of restrictions, shortages, priorities, rationing and the program of 
conservation and sane wartime buying advised by our government. It is as out of place as two- 
thousand mile auto trips and four lumps of sugar in your third cup of coffee. 


‘As we approach our 70th Year Celebration, under these wartime conditions, WE Have DeE- 
CIDED TO Have NO StToREWIDE ANNIVERSARY SALE.” 
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As a wartime measure, along with most other downtown stores, we began Monday night open- 
ings—in accordance with requests by workers in war plants on long work shifts who didn’t have 
time for daytime shopping. After V-E Day in 1945 our night openings were discontinued. 


1944...THer Ayres FounpbaATION « This year marked the establishment by Ayres’ of the 
Ayres Foundation, Inc., a non-profit Indiana corporation primarily for charitable purposes. It 
is open to contributions from anyone, though its funds come mainly from L. S. Ayres & Com- 
pany. Over the years the Foundation has been of financial help (without repayment) to employees 
and dependents of Ayres’ employees in cases of emergency and need, and has made considerable 
and regular gifts to charitable and educational institutions. 


1945 ... We became the first store in Indianapolis to pay the complete cost of Group Life and 
Hospitalization Insurance for every regular employee (the Group Life Insurance program was 
initiated at Ayres’ as early as 1928). 


1946... Goop Neicusors + April 1, 1946, was moving day for L. Strauss & Company, 
good neighbors of ours for many years. The store was moving next door to a new building from 
their (and our) old location at 33-37 West Washington Street. 


Early in the morning this sign appeared on Strauss’ first floor: 


LUNCHEON! IT’S ON AYRES’! 


‘tL, S. Ayres & Company employees in a spirit of neighborliness will come to Strauss’ 6th Floor 
Monday and serve a ‘Moving Day Luncheon’—with their compliments and greetings—to all 
Strauss employees and all who are working on the building. Beginning at 11:30 A.M.” 


The next day in the newspapers we read: 
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AYRES’ ARE LIKE THAT... 


‘Bright and early Monday morning employees from L. S. Ayres & Company drove in with great 
urns of coffee—and sandwiches—even brought tables with them. They took over a large portion 
of our Sixth Floor and served with their own hands, and with their compliments, Moving Day 
Luncheon to all Strauss employees and to the various people who worked on the building. 


**To all of which—we can only say—simply “Thanks!” 


1946... A Five-Day Srore = First in Indianapolis, and among the first in the country, on 
September 9, 1946, Ayres’ became a five-day store—open Tuesday through Saturday, with two 
days off together for everyone at Ayres’ for rest, for play, for pleasure. “CLosED MONDAYS” 
(with the exception of a few Mondays before Christmas) became a watchword of Ayres’. 


Customers benefited as well as employees, for that of course was also part of our plan. On the 
new schedule there were no “split shifts”; salespeople were on duty all day on every shopping 
day—refreshed, enthusiastic. 


Dramatic in its impact on the city, the plan worked well. Proof again of the leadership that has 
been ours since the days of the Trade Palace. 


OUR 75th ANNIVERSARY 


In 1947 we reached a venerable age—75 years old. All year long we celebrated, and our cele- 
bration embraced the city as well as the store. 


Under the slogan ‘“‘At Home in Indiana for 75 Years” we paid tribute to Indiana by presenting 
a Tulip tree—our State tree—to every one of the Indianapolis Public Schools. Over one hundred 
thousand Ayres customers received from us a package of zinnia seeds—our State Flower. And 
everywhere in town the following summer bright zinnias bloomed. 


26 


In honor of the artists of Indiana we announced an Indiana Artists Exhibit in our Auditorium 
with prizes totalling $5000. It was one of the major events of our Anniversary year. The final 
showing of 200 paintings, drawings and etchings, picked by a jury of top Eastern judges was, 
according to an Indianapolis paper “‘the richest in the history of Indiana artists.” All prizes were 
merit awards and the artists retained all rights to their pictures. 


Another highlight: with ‘Indiana Inspiration” as the theme, we presented a series of six Indiana 
rooms designed by our decorators, featuring in the rooms (and sold throughout our home fur- 
nishing departments) fabrics, china, crystal, wallpaper, expecially designed for Ayres’ with such 
Indiana motifs as the Cardinal, the Zinnia, the Tulip Tree, the Monument on the Circle, the 
first Capitol at Corydon. All of them not only conversation pieces then, but cherished “his- 
torical’? mementos now and for years to come. 


Of course we looked backward to our early beginnings too. In our Auditorium we collected a 
charming and nostalgic group of memorabilia of Victorian days—related to the town, related to 
the Trade Palace—many of them lent to us by customers and friends of the store. We repro- 
duced in our store magazine a copy of the Trade Palace Monthly—not an employee magazine 
like those of today, but a publication for which the Trade Palace charged a small fee. And in the 
newspapers we ran a series, every day for the entire year, of small vignettes of the past, called 
75 Years Ago Today.” 


On Thanksgiving Eve of our 75th year a beautiful bronze Cherub appeared, poised on the bracket 
of the Ayres Clock. Smiling, perhaps a bit wistful, he looked down upon the holiday crowds 
below. At midnight on Christmas Eve he disappeared. But every year thereafter he has returned, 
keeping vigil from Thanksgiving Eve until Christmas. 


1949 brought the opening of our new Employees Cafeteria, one of the largest and finest in the 
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country, serving delicious meals “‘at cost” for everyone who works at Ayres’. By that time there 
were around 3000 employees, with over 750 different types of jobs! 


On the customer side, we offered for the first time, low-priced re-conditioned major appliances 
—television, radios, ranges, refrigerators, washers and dryers—in a special outpost, Ayres’ Value 
Store at 10th and Capitol Avenue. These were the “trade-ins” accepted as part payment for 
new appliances in our downtown store. An idea very new for department stores at that time. 


In 1950 there were two highlights—one pretty, one practical. In cooperation with the Florists 
of America, we presented the National Rose Show on our Sixth Floor . . . with 50,000 roses on 
display. Rose-lovers from all over Indiana and from points north, east, south and west of Indiana, 
came to see and to enjoy (81,000 people all told). 


The practical event was the initiating of a new credit plan— Ayres’ Budget Charge. This brought 
to many customers who wished to make purchases on a planned and controlled ‘“tbudget”’ basis, 
many of the conveniences of a charge account. 


1951... Flowers again! This time, as a gift from Ayres’, we donated to the Board of Park 
Commissioners for the beautification of Indianapolis parks five thousand tulip bulbs imported 
from Holland. 


For employees—a Retirement Plan. Broad in its benefits, the Retirement Plan has two aspects: 
a company-paid Profit Sharing Plan and a Thrift Plan by which an employee may add to his 
retirement benefits, if he wishes, by making contributions of his own. L. S. Ayres & Company 
also makes a contribution, from profits, to the Thrift Plan for each employee who chooses to 
participate. 


March 1952 marked the beginning, along with other Indianapolis stores, of Thursday night open- 
ings for family shopping—much appreciated in a “‘city of homes” like ours. 
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In the same year, something new was added to Ayres’ building in the form of the world’s largest 
Electrical Siren, 50 h.p. and weighing 1900 pounds, installed on top of our North Building by 
the Civil Defense Office of Marion County. 


In 1953 we gave a party . . . to celebrate Ayres’ Downtown, now reaching north and south a 
full city block. We called it ‘Ayres’ Night’’—an open house in the evening for all the people 
who work at Ayres’, their families and friends. There were refreshments and gayety, and guided 
tours to behind-the-scenes departments from the busy tube center in our sub-basement to our 
12th floor “attic” where our powerful elevator machinery, in uncanny solitude, pounds and 


clanks away. 


1954... We Buy a Business « On the last day of August, 1954, there was a news story in 
the morning paper that brought first sadness, then gladness to many shoppers in our city. 


Charles Mayer, president of Charles Mayer & Company, one of Indianapolis’ oldest, most beau- 
tiful and best-loved stores, a few doors west of us on Washington Street, had decided to retire 
and close his store. 


For 114 years Indianapolis people had flocked to Mayer’s (as well as to Ayres’) for fine jewelry 
and silver, for English, German, French as well as domestic china, for decorative accessories, for 
children’s clothes and toys, for wedding gifts. Its twin traditions of good taste and true discrimi- 


nation were treasured by the town. 


But Mr. Mayer had asked us, as an old friend and neighbor with matching traditions, if we would 
like to take over the Charles Mayer & Company merchandise. 


We would, and we did. And so to Ayres’ were added some of the most renowned names in china, 
crystal, silver, accessories . . . and a fine merchandising tradition was carried on. 
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In closing this chapter we print two tributes. Examples of the friendliness between merchants 
of Indianapolis and of the friendly feeling of our city toward its stores. 


The first, a tribute to us, published at the beginning of our 50th Anniversary year by Charles 
Mayer & Company: | 
(1922) TO L. S. AYRES & COMPANY ON YOUR GOLDEN ANNIVERSARY 


“In extending congratulations to you on your Fiftieth Birthday, Charles Mayer & Company is 
thinking of you, not so much as a great, successful institution, but rather as a life-long friend to 
whom well-deserved fame has come—a friend ever courteous and fair, committed to highest 
ideals of public service no less than to highest standards of merchandising. 


‘With such qualities, a Golden Anniversary was inevitable. With such qualities, a golden future 
may well be assured to you.” 

The second, the editorial tribute of the Indianapolis Star at the time Charles Mayer & Company 
closed: 


(1954) A LANDMARK PASSES 


“There are some business enterprises that are more than mere cogs in the machinery of dis- 
tribution. For their owners, long-time employees and devoted customers they are almost a way 
of life. . 

“Charles Mayer & Company, which is closing down after 114 years, is such a business. Its 
stocks of china, jewelry, cutlery and giftware were displayed lovingly and in surroundings at- 
tuned to the feeling for a long merchandising heritage. And because there are no longer any 
direct male heirs bearing the Mayer name, the store will go. 

“The company’s entire stock is being sold to L. S. Ayres & Company, its close neighbor . . . So, 
after all, the creative contribution to merchandising made by Mayer will be continued by people 
who know its value. 


‘Which is the way changes should come in our city, since change there must be.” 
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STEPS ENA NE We OTR ein 


The year 1954 marks in many ways the beginning of a “‘new era” for Ayres’ . . . for the first time 
we expanded the store itself beyond the boundaries of 1-15 West Washington Street. 


Our Management too was expanded—on April 15, 1954, Theodore B. Griffith became Chairman 
of the Board, and Lyman S. Ayres, grandson of the founder of L. S. Ayres & Company, became 
President of the store. 


AYRES’ GLENDALE 


Newspaper headlines broke the news, on March 24, 1954, of plans for building a new Suburban 
Shopping and Community Center—co-sponsored by Ayres’ and Landau & Perlman of Chicago, 
shopping center experts—to be known as Glendale, at 62nd and Keystone Avenue in northeast 
Indianapolis. With ‘Ayres’ Glendale,” our first branch store, to be the focal point of the fifty- 
acre $7,000,000 project. 


This was an “‘Ayres’ first,” for we were the first major department store in the city to announce 
the building of a real branch store—a complete department store in itself—as part of a regional 
Shopping Center program. A step in a new direction in broader, more complete customer service, 
reflecting the growth of the city itself—now half a million strong. 


Later a second major Indianapolis department store, The Wm. H. Block Company, joined the 
group of stores at Glendale, giving it even greater importance as a center for suburban shopping 
activity. 
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A word about Glendale Shopping Center itself (and we quote from our own brochure describing 
Glendale for our new neighbors-to-be) : “Glendale Center will be beautiful! Our architects, Victor 
Gruen Associates, Inc., one of America’s foremost shopping center planners, have designed a 
cluster of handsome buildings (40 stores altogether) set into a garden landscape. Glendale will 
have the restful atmosphere of a park, with sculpture and rest benches and fountains. No ‘weather 
worries,’ for Glendale will be completely air-conditioned, all stores will be connected by covered 
walk-ways. When you enter a store from the parking lot (with space for 3000 cars), it will be 
possible to go from store to store without coming near an automobile, a bus or a truck. 


**Glendale will be a center for your community life. For in addition to the many services of the 
many different types of stores, there will be a completely equipped Auditorium for meetings, 
plays, fashion shows, civic activities. There will be a restaurant with separate banquet rooms 
available for club and private parties. And planned for the future, offices for a medical center for 
the Glendale community.” 


And a word about Ayres’ Glendale, one of the dominating buildings of the center: Ayres’ Glen- 
dale will be modern in architecture with beautifully decorated interiors; in size, the equivalent 
of three whole floors of our store downtown. 


Ayres’ Glendale will feature fashions for casual living—men’s and boys’ wear, women’s wear and 
apparel for children from tots and toddlers to teens. There will be fashions for the home—rugs, 
lamps, accessories; toilet goods, stationery, notions. For the budget-minded, representative de- 
partments from our Downstairs Store. And for outdoor living, an Outdoor Shop with plants and 
garden accessories, summer furniture, picnic and beach supplies. 


Expected to open in the fall of 1958, at this writing ground has been broken at Glendale and 
building has begun. In this most modern of Shopping Centers (the largest regional shopping 
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center in the state), with every thought to comfort and need, we find proof again of the close 
ties we have with our city. For as Indianapolis grows, Ayres’ grows—it’s been so ever since 1875 
when we made our first move across the street from the little Trade Palace. 


MURRAY SHOWROOMS 


In September 1954 we opened a new business—not a part of Ayres’ but a wholly-owned sub- 
sidiary— Murray Showrooms, Inc., at 31 West 13th Street—which fulfilled another need in our 
town. Catering only to the professional decorator, not to the general public, the Showrooms 
brought to Indianapolis for the first time a permanent display of “fashion” furniture and decora- 
tive accessories, wide in scope from period to contemporary styles. 


Before the Murray Showrooms were established, the decorators of Indianapolis had to travel to 
large metropolitan centers to purchase for their Indiana clientele. 


AYRES’ BOULEVARD SHOP 


In August 1955 we opened a “boutique” in the Marott Hotel, about two miles north of our down- 
town store, at Fall Creek and Meridian Street—Ayres’ Boulevard Shop. Presenting “gifts in 
pleasant potpourri for those with taste beyond the usual” with the emphasis on imports, our 
Boulevard Shop offers things both decorative and dutiful—accessories to wear . . . house, host 
and hostess gifts . .. men’s gifts . . . children’s gifts. An ever-changing collection of gifts with a 
distinctive flair, culled from the vast resources of our store downtown. 
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AYRES’ LAFAYETTE 4021412 


Early in 1957 came the news of a second Ayres branch store in a regional shopping center. 
This time in the neighboring town of Lafayette, sixty miles northwest of Indianapolis. Smaller 
than Glendale, the Market Square Shopping Center (a $3,000,000 center covering a 30-acre 
tract) 1s expected to open in the spring of 1958. 


Like Glendale, the Market Square center will be of the most modern design. Store buildings will 
be grouped in a compact cluster, forming a center plaza, completely surrounded by parking 
space. Covered walks will surround the cluster of stores and connect the various buildings. There 
will be trees, flowers, pools, colorful awnings and decorative benches. 


The largest single space will be occupied by Ayres’ Lafayette—a building of structural steel, 
masonry and glass, with the interior plan and decor by one of the country’s foremost designers, 
Raymond Loewy. As at Glendale, we will offer a well-balanced selection of fashions for casual 
living . . . all sorts of needs and necessaries for life today. 


So we grow in new directions . . . reaching out beyond the limits of our city in a new way. By 
building branch stores in new neighborhoods, we make it ever more pleasant, ever more easy, for 
ever more people to shop at Ayres’. 


NEW STEPS IN A FAMILIAR DIRECTION 


As the brief account of highlights in our history has shown, there is one direction in which 
Ayres’ never ceases to move forward: the direction of bringing to those who work at Ayres’ a 
fuller life and a measure of security. From such small beginnings as a Fourth of July picnic for 
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employees of the Trade Palace, the store has steadily progressed to such far-reaching benefits 
as a five-day week, with two days off together, and a retirement pension plan. 


For making Ayres’ a good place to work is as much a part of our “philosophy” as making our 
store a good place to shop. 


This forward thinking and planning goes on. Year after year new ideas in this field arise and our 
overall employee benefit program grows in depth and in scope. In recent years we have taken 
these two big steps forward: 


1955... “Bonus” Vacation Days «In January 1955 the store made this announcement: 
‘The twentieth year here has long been recognized as an important year, but for some time we 
have felt that when a person has been here 5 years there should be some recognition of that par- 
ticular ‘birthday year.’ We feel the same way about each succeeding 5-year length of service year, 
and so we are beginning, as of January 1, 1955, ‘bonus’ vacation days, recognizing length of 
service at 5-year intervals.” At the end of every five years of continuous service, employees of 
Ayres’ have an extra 5 days of vacation during that fifth year. 


1957... EMPLOYEE BENEFIT PLAN « Ayres’ has a long history (beginning as early as 1899) 
of fostering and supporting employee benefits such as group insurance programs. Throughout 
the years continuous thought and study have been given to improving and increasing benefits. 
In May 1957 a new and very comprehensive program was announced which consolidates all 
previous insurance benefits and adds new ones. Called the Employee Benefit Plan, it brings to 
the employee, at low cost and on a shared cost basis (with Ayres’ paying for a large part of the 
program) five different types of insurance: life insurance, hospital and surgical benefits, major 
medical expense insurance, salary insurance during illness plus (for an additional low fee) hos- 
pital, surgical and major medical expense insurance for eligible dependents as well. 
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With the announcement of this new Plan, Ayres’ Relief Association, founded in 1899, which 
provided salary insurance during illness, met and voted to terminate the Association. For both 
salary insurance and our previous group life and group hospitalization plans were incorporated 
in the new Employee Benefit Plan. 


With this new program, bringing to Ayres employees a very great deal of protection for very 
little, the store keeps pace with its own pattern of concern for the well-being of those who work 
at Ayres’. 


ier sothy BAR. .AYRES TODAY 


As we reach our 85th year, we come to the last chapter. We have presented the picture of our 
past . . . with a glimpse into our immediate future. But the story of Ayres’, of course, has no 
ending. 


We started out as a “‘carriage trade” store, with all that implies of leadership in fashion—a pres- 
tige and fashion authority that has never lessened. We have, however, as our city has grown 
and the world has changed, carried it into ever wider fields. 


We are a department store of considerable size now, with nine extensive selling floors—five 
stores in one: a Fashion Store, a Men’s Store, a Home Store, a Children’s Store and a Down- 
stairs Store. Each Store complete in its selections, broad in price range. 


We are a department store of many customer services—with Restaurants, a Bridal Bureau, Bridal 
Gift Registry, a Beauty Salon . . . a Commercial Department, Repair services, an Optical De- 
partment, a Shopping Service and two Decorating Studios. 
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We are a store of many activities besides selling. All Indianapolis comes to Ayres’ to see our 
Christmas windows, our Santa Claus, our Easter Bunny. We have a continuous program of 
exhibits, of fashion shows, of special events. 


We have a deep appreciation of the people who have helped to build our store, for we realize 
that no business can be better than the people in it. We try to express this appreciation in every 
possible way. 


But most of all, we’re a friendly store where you find graciousness and hospitality. Friendliness 
is in the air at Ayres’ because that’s the way we truly feel toward all who enter our doors. Our 
customers are treasured guests. 


However we build for the future, there will always be the same firm foundation stones—fairness, 
integrity, service . . . courtesy and goodwill. 


And because the final measure of our success is the way others see us, we close by quoting a few 
phrases from a newspaper comment on our report to stockholders which was dated Friday the 
13th of April, 1956. 


We are referred to as “an enterprise, so vast and yet so gentle.’ The writer says: “You sense the 
sources of the store’s quiet power and how it has won and maintained its place in the high esteem 
of the community . . . It places high among its assets the response from its employees in the 
continued and progressive development of a wholesome and successful business.” 


And it ends: “The report was signed by Mr. Griffith and Mr. Lyman Ayres on Friday the 13th. 
But Friday the 13th means nothing at Ayres’ where they depend on something bigger than luck. 
It is, I think, plain old-fashioned common sense, plus party manners.” 


We like that last sentence! 
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This booklet was written for L. 8. Ayres and Company by Mira Bowles. 
Illustrated by Paton Studios. 

Typographical design and format by Typographic Service, Inc., Indianapolis. 
Printed by The Benham Press, Indianapolis. 
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